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CLASSIFICATION OF FACTORS INFLUENCING THE INTERACTION BETWEEN SMES
AND THE CREATIVE INDUSTRY

This study aims to assess a) the impact of small and medium-sized enterprises (SMESs) on the growth of creative
industries in Kazakhstan, b) identify key factors influencing their interaction, and ¢) develop a mechanism to enhance
the effectiveness of this collaboration in order to elevate the share of Kazakhstan's creative sector to a global level.
Currently, creative industries are a significant driver of economic development both globally and nationally,
contributing around 10% to global GDP, a figure comparable to that of agriculture.

The research focuses on analysing the unique characteristics of the creative sector, as well as identifying and
organizing the factors that influence the interaction between SMEs and creative industries. The study found that
various external and internal factors significantly impact the entrepreneurial activities of SMEs and the creative
industries. These findings could inform adjustments to government policies regarding SMEs and the creative sector.

Overall, the findings suggest that to advance the creative economy, it is necessary to reduce administrative
burdens, provide preferential loans, and introduce additional government support measures for SMEs. This research
could also serve as a basis for evaluating the effectiveness of government support for SMEs and the creative industries
in the future.

Keywords: small and medium-sized businesses, creative industries, creative clusters, creative economy, external
factors, internal factors.

Kinm ce30ep: wazvin dicone opma 6OusHec, Kpeamusmi UHOYCMpUsl, Kpeamugmi Kiacmepiep, Kpeamuemi
9KOHOMUKA, COIPMKbL hakmopaap, iwKi paxmopap.

Kniouesvie cnoea: manviii u cpednuil busnec, kpeamughvie UHOYCMPUU, KPeAMUBHble KIACMEPbl, KPeamugHas
9KOHOMUKA, BHEWHUE PAKMOPbl, GHYMPEHHUE PaKkmopul.

Introduction. In the context of a global crisis and in alignment with global economic trends toward
strategic development, small and medium-sized enterprises (SMES) can play a crucial role in revitalizing
the economy. They could serve as a pivotal step in shifting from a raw material export-based economy to a
manufacturing-driven one, a key focus of the "Kazakhstan-2050" Strategy. Furthermore, the President of
Kazakhstan's "Strategy-2050" Address sets a strategic goal of increasing the contribution of SMEs to 50%
of the nation's GDP by 2050 [1].

In the President of Kazakhstan's latest address, the importance of developing the creative industry and
improving the business environment for small and medium-sized enterprises (SMES) is emphasized. Key
factors for the growth of creative industries include increasing employment and income levels. According
to World Bank research, when SMEs contribute less than 40% to a country's GDP, the impact of
investments on economic recovery is minimal. In contrast, in developed countries, SMEs account for 55-
65% of GDP, with innovative products making up 16-39% of GDP. Additionally, innovation drives over
70-75% of GDP growth in industrialized nations. In Kazakhstan, SMEs currently contribute only 20-25%
to the country's GDP [2].

It is known that the United Nations announced 2021 as the International Year of Creative Economy
for Sustainable Development [3]. The fastest growing creative industries over 10 years were “Web portals
and news agencies”, “Cultural and entertainment events and artistic activities”, “Design, photography and
translation” and “Film and television programs”.

Thus, there are several reasons for the importance of developing creative industries in Kazakhstan.
Firstly, it contributes to diversifying the country's economy, reducing dependence on traditional sectors
such as the oil and gas industry. Secondly, creative industries expansion attracts investments and creates
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new jobs, which is important for economic growth and reducing unemployment. Additionally, the creative
industry helps to preserve and promote Kazakhstan's cultural heritage, which is important for strengthening
national identity and soft power. Finally, the development of this sector can draw attention from the
international community to Kazakhstan's culture and potential, contributing to improving its international
image and attracting tourists and investors.

Methodology. Within the scope of this research, it is relevant to explore the dynamics of factors
impacting the collaboration between SMEs and the creative industry for a more comprehensive assessment.
Notably, the creative sector has faced significant challenges due to the pandemic, yet it has quickly
transitioned to digital technologies. This includes the emergence of creative clusters, business incubators
and accelerators, specialized co-working spaces, art spaces and galleries, and online platforms such as
TikTok, Instagram, and various e-learning platforms, contributing to its adaptation and resilience.

The creative industry and SMEs are widely recognized for their productive collaboration. Across the
globe, researchers are examining successful instances of cooperation between research centers and SMEs.
Japan, for example, stands out for its model of applied scientific research funded by private capital in areas
such as robotics, electronics, artificial intelligence, and new materials development. This collaborative
approach has yielded significant advancements in technology and innovation, serving as a valuable
blueprint for other regions seeking to foster synergistic partnerships between academia, industry, and small
businesses.

This study adopts a qualitative methodological approach to comprehensively explore the factors
influencing the interaction between SMEs and the creative industry. It begins with a qualitative phase,
involving a literature review and expert interviews. The literature review and expert interviews were
conducted to identify and understand the factors influencing the interaction between SMEs and the creative
industry. A survey was administered to a representative sample of SMEs and creative industry professionals
to validate and assess the identified factors. Experts from various fields in SMEs and the creative industry
are intentionally selected for interviews. Stratified random sampling ensures a balanced representation of
SMEs and creative industry professionals across different regions and sectors. Thematic analysis is used to
identify recurring themes and patterns from literature reviews and interviews.

Literature review. The formation and realization of the innovative potential of SMEs depend on the
systematic interaction of various conditions and factors that accelerate processes from scientific research
to product development to mass production. A review of existing literature has identified several
approaches to categorizing the factors influencing SMEs and their creative potential.

Following previous studies in the field, factors influencing the development of the creative economy
and small and medium-sized enterprises (SMES) can be examined at various levels: global, macro, meso,
and micro. Key factors include human potential (standard of living, education, and healthcare),
organizational potential (infrastructure, legislation), information potential (knowledge and technology),
image potential (international image and connections), process potential (methods and technologies),
structural potential (economic and social structure), innovation potential (innovations and intellectual
property protection), and technological potential (technological experience and skills).

Factors can be categorized by methods into economic and non-economic (political, legal,
environmental) and by means into factors of direct and indirect impact [4]. The influence of various factors
on SMEs is a well-explored topic in both national and international research. Pioneering work by W.
Baumol [5] and D. North [6] delved into the impact of institutions on entrepreneurial growth, examining
how institutional frameworks and changes shape economic outcomes and underscoring the importance of
long-term perspectives.

Many researchers, drawing on Scott's theory, frequently classify institutional factors into
cognitive, regulatory, and normative categories based on their nature [7]. Particularly, this
classification was adhered to by N. Bosma [8] and E. Alexandrova [9].

While some researchers highlighted positive impact of financial market development on
entrepreneurial potential [10], others examined entrepreneurial activity by using the aggregate index of
regions' credit availability as a variable to gauge credit access in different regions of the country [11].

In fact, the quality of the legal environment is another crucial institutional factor to examine. As
this, how corruption levels and crime rates affect the entrepreneurial activity of small businesses served
as the basis for M. Kseneti and V. Tonoyan research [12]. Additionally, the state of small
entrepreneurship is influenced by government policies, including the registration system for small
businesses and the frequency of government inspections that may contribute to the administrative
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burden faced by small enterprises.

Another significant factor was emphasized in the works of N. Bosma, which emphasized the role
of financial stability within the state as a crucial component in the development of small
entrepreneurship [8]. His research also identified the assumed skills of novice entrepreneurs as a key
parameter for small business growth.

The quality of the investment environment also affects SMEs. A. Marochkin's research discusses
the negative impact of uncertainty and associated risks on SME investments [13]. This adverse effect
is notably more pronounced in industries with a high concentration of small firms, making SMEs
particularly vulnerable.

In addition to institutional factors, various studies incorporate control variables such as education
level, unemployment, and GDP to ensure that significant factors are not overlooked in their models.

The level of education in the population serves as a key indicator of human capital quality, and
numerous studies have shown that it positively impacts the development of small and medium-sized
enterprises (SMEs) [14]. The availability of human capital is an important component of the business climate
of a region or country. The impact of unemployment on SME development is not conclusively determined.

Gross Regional Product (GRP) is frequently used to analyze SME development challenges, as it most
accurately reflects a region's economic development, with increasing GRP leading to higher purchasing
power among the population, which is crucial for the creation and growth of SMEs.

Economic agglomeration effects manifest in the concentration of producers of final goods and services
and also influence SME development. Their presence implies a high concentration of economic entities in
the region.

Results and discussion. Based on the study results, key internal and external factors influencing
SME and creative economy development can be identified as shown in Figure 1.
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Figure 1. Factors of external and internal environment influencing the sustainable

development of SMEs and the creative industry
(compiled by the author)

As shown in Figure 1, objective external factors encompass a range of environmental elements that
directly affect the operation and growth of SMEs and the creative industry. This category includes labour,
financial, information, material, and other resources. National legislation is a key objective external factor
impacting the development of SMEs and the creative industry.

Subjective external factors constitute a set of external environmental factors that have an indirect
impact on the functioning and development of SMEs and the creative industry. Factors of indirect influence
play the role of background factors that increase or decrease economic stability. This group of factors
includes the state of the economy, natural, and socio-political factors [15].
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Internal factors are the factors of the internal environment of SMEs and the creative industry that
influence its functioning and development. More specifically:

» Production is the main internal factor determining the economic stability of SMEs and the creative
industry.

» The strategic management system plays a special role in ensuring the economic stability of SMEs
and the creative industry.

» Finances - how financial planning is carried out in the enterprise determines the attraction of
investments, replenishment of working capital, the use of profits obtained, and overall development of
SMEs and the creative industry.

» The organizational structure should be considered as a system that allows rational use of people,
finances, equipment, tools, and space of SMEs and the creative industry.

» Personnel - without which the functioning of SMEs and the creative industry is impossible. The
stability of SMEs and the creative industry activity depends directly on the qualification of personnel and
motivational incentives.

» R&D - scientific research and design development significantly influence the development of
SMEs and the creative industry.

During the research, key factors influencing the sustainable development of SMEs and the creative
industry were identified.

Factors independent of SME and creative industry activities include macroeconomic issues like
declining national income and inflation, market-related challenges such as reduced market capacity and
demand fluctuations, and other concerns like political instability, adverse demographic trends, and natural
disasters.

Through the examination of internal and external factors of SMEs and the creative industry, significant
influences on the economy were identified, as SMEs are crucial in a country's economic development.
Innovation implementation factors arising from the external and internal environment of small and medium-
sized businesses serve as catalysts contributing to the development of the creative industry.

The impact and interplay of factors between SMEs and the creative industry are shaped by influences
from both external and internal environments. Various classifications of these factors provide an
opportunity to delve deeper into understanding their negative or positive effects on the overall economy.
Classifying the common external and internal factors of the creative sector is based on innovative activities.
Below, we will explore the classifications of factors contributing to the sustainable development of SMEs
and the creative industry and their influence on the economy as depicted in Figure 2.

*Financial strategy

« Effectiveness of financial and
investment management

*High cost of capital

«Company strategy

*Production of products meeting relevant
standards

+Diversification of production

*Production plan

«Integration of modern innovative
technologies in the production process

+Quality management system in business

«Innovation strategy
*Flexible adaptation to new technologies
*Motivation stimulation
* Investments

Figure 2. Classification of factors for sustainable development

of SMEs and the creative industry
(compiled by the author)
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The ability of SMEs and the creative industry to overcome crises, excel in competitive environments,
and maintain sustainable development largely depends on the action of internal factors.

Conclusion. Thus, both internal and external factors, as well as classifications of SMEs and the
creative industry, play a crucial role in stimulating the economic development of a country. They contribute
to job creation, innovation, competition, tax revenues, and regional development, serving as integral
components of the economy and fostering conditions for sustainable growth and prosperity.

As a result of the research, several suggestions and recommendations are proposed:

o Identify key parameters for the development of the ecosystem of creative industries and SMEs.

o Investigate the creative industries sector and evaluate the state of the creative economy as a whole.

e Formulate a list of priority creative industries considering the specialization and differentiation of
SMEs.

e Create conditions for the production, distribution, and popularization of goods and services from
domestic creative industries and SMEs.

e Determine approaches to improving regulatory and financial support for creative industries and
SMEs.

o Identify the legal parameters for the use and commercialization of unused objects of arts and crafts
organizations and cultural heritage objects for SMEs.

e Establish accessible and evenly distributed infrastructure for creative industries and SMEs.

e Create an inclusive institutional environment and infrastructure that provides creative self-realization
and employment in the creative industries and SME sectors.

e Stimulate the growth of the number of SMEs and increase the number of jobs in creative industries.

e Facilitate the creation and implementation of modern digital technologies by SMEs for the
production and distribution of goods and services by domestic creative industries.

¢ Develop measures for the advancement of creative education and the development of competencies
necessary for creative industries and SMEs.

e Foster international cooperation among SMEs and creative industries.

In summary, this research underscores the critical role of government support in fostering the
development of the creative industry, specifically through measures such as reducing administrative
barriers and ensuring favourable lending conditions. Furthermore, it highlights the need for additional
research to evaluate the effectiveness of governmental initiatives, including financial support mechanisms
like subsidies and specialized tax regimes.

The article was prepared within the framework of the grant financing project "Study of the impact of
SMEs on the development of creative industries in Kazakhstan™ (IRN AP19680192).
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Kyamaranberosa A., bada:xxkanosa 7K., Kaauesa C., 90enoB E.

OB NEH KPEATUBTI UHAYCTPUAJIAPABIH O3APA IC-KUMBIJIBIHA OCEP ETETIH
DAKTOPJIAPIBIH KIKTEJIYI

Angarna

by 3eprrey KazakcTaHHBIH KpeaTUBTI CEKTOPBIHBIH YJIeCiH jkahaHbIK JEeHrelire KoTepy MaKcaThIH/Ia a) IaFrblH
xone oprta OusHectiH (ILIOB) Ka3akcTanmarsl KpeaTHBTI calalapIblH ©6CyiHe ocepiH Oaranayra, 0) ojap/blH e3apa
opeKeTTeCyiHe acep eTeTiH Herisri (haKTopJIapIbl aHbIKTAayFa KSHE B) OCHI BIHTBIMAKTaCTHIKTBIH THIMJUIITIH apTTHIPY
TETITiH 93ipiaeyre OarpITTanFad. Ka3ipri yakeITTa KpeaTuBTi HHIYCTpHsIap skahaHABIK nereiiie ae, YITTHIK AeHrene
Jle PKOHOMHUKAJIBIK JaMyAbIH MaHBI3IBI KO3FAyIIbl Kymii Oonbim Tabbutambl, anmemuik JKIO-niH mamamen 10%-H
Kypaip! skoHe OyJ1 KOPCETKILITI aybUT IapyaIIbIbIFBIMEH CAJIBICTBIpYFa O0JIa bl

3epTTey KpeaTHBTI CEKTOPABIH Oipereil cunmarraManapblH TaJlayFa, COHIali-aK MarblH XoHE OpTa OM3HEC IeH
KpeaTHBTI cajanapblH e3apa OpeKeTTeCyiHe ocep €TeTiH (aKTopiapAbl aHBIKTayFa >oHE YHWBIMIACTBIpYFa
OarbITTaNFaH. 3epTTey KOPCETKEH e, opTypJIi ChIPTKBI koHe imiki ¢axtopnap LLIOB xoHe kpeaTHBTI caianapbiH
KOCIMKepJIiK KbI3METiHe aTapIibIKTail acep ereai. byl HOTHKENep MIaFbIH )KoHE OpTa OM3HEC MIeH KPeaTHUBTI CEKTOPFa
KaTBICTHI MEMJICKETTIK CasCaTThl TY3E€Tyre Heri3 00Jia aaaibl.

Tyracraii anranna, HOTHXKeJIEp KPEaTHBTI SKOHOMHUKAHBI LITepUIETy YIIiH OKIMIIUIIK aybIPTHAIBIKTHI a3aiTy,
KEHUIIETUITeH Hecuesep Oepy jKoHe IaFbIH jKoHe OpTa OM3HECTI MEeMIIEKETTIK KOJIJayAblH KOChIMILA LIapajgapblH
€HI'I3y KaXKeT eKeHIH KepceTesi. by 3epTrey Oonamakra marblH )XoHE opTa OM3HEC MeH KPEaTUBTI WHLYCTPUsIIap/bl
MEMIIEKETTIK KOJI/Iay IbIH THIMIUIITIH Oaranayra Heri3 0ola ajmabl.

Kyamaranberosa A., babda:xxkanosa K., Kaauesa C., AGenos E.

KJIACCUPUKAIIUSA ®PAKTOPOB, BIUAIOIINX HA B3AUMOJIEMCTBUE
MCB 1 KPEATUBHBIX UHYCTPUI

AHHOTALUA

JlanHOE WCCieOBaHME HANpPaBIEHO HA OICHKY BIISHHSA a) Manoro u cpeaHero 6msHeca (MCB) Ha poct
KpeaTuBHBIX oTpacieil B Kasaxcrane, 0) BBISIBJIEHHE OCHOBHBIX (DAKTOPOB, BIHMAIONINX HA MX B3aWMOJICHCTBHE U B)
pa3paboTKy MexaHHW3Ma MOBBIMIEHUS 3()()EKTHBHOCTH MAHHOTO COTPYOHWYECTBA C IIENBIO0 TOBBIMICHHS JIOJTH
KpeaTHBHOTO cekropa KazaxcTana Ha riio0anbHbIA ypoBeHb. B HacTosiiee BpeMst KpeaTHBHBIE OTPACiH SBISIOTCS
B)XKHOW JIBIDKYIIEH CHJIOH HKOHOMHYECKOTO DPA3BUTHS KaK Ha MIOOAIBLHOM, TaK M HAa HAlMOHAJIBHOM YpOBHE,
cocraniasg okoao 10% muposoro BBII, u 3T0OT nokazaTennb MOXKHO CPAaBHUTB C CENbCKUM XO3SHCTBOM.

HccnenoBanue HampaBlI€eHO HA aHANN3 YHUKANbHBIX XapaKTEPUCTUK KPEaTUBHOIO CEKTOpa, a TaKkKe Ha
BBISIBJICHUE U OpPTaHHU3aIHIio (PakTOpOB, BAMSIONINX HA B3aUMOJIEHCTBIE MAJIOTO U CPEeTHEro OM3Heca U KPeaTHBHBIX
oTpacineil. MccnenoBanne 1moxka3ano, 4TO pa3MdHbIe BHEIIHHE M BHYTPEHHUE (DAKTOPHI OKA3BIBAIOT CYIIECTBEHHOE
BIIMSIHAE Ha TIPeIIpUHUMATENbCKyIo aearenbHocTs MCII u kpeaTuBHBIX oTpacieid. DTH pe3yiabTaThl MOTYT CTAaTh
OCHOBOH U1 KOPPEKTUPOBKH I'OCYJAPCTBEHHOM MTOINTUKY B OTHOIIIEHUH MaJIOTO M CPETHETr0 OM3Heca ¥ KpEaTHBHOTO
CEeKTOpa.
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B EJIOM, PE3YJIbTAThI IMOKA3bIBAXOT, YTO IS IMPOABMKECHUA eraTHBHOﬁ OKOHOMHUKHA H606XOIII/IMO CHHU3UTH
AIMUHUCTPATUBHOC 6peM;1, TIPEAOCTABUTD JIBIOTHBIE KPEAUTHI 1 BBECTH HOIOJIHUTEIBHBIE MEPHI I‘OCyZ(apCTBCHHOﬁ
MOAACPIKKHU MaJIOT0 U CPpCAHETO ousHeca. D10 HUCCIEAOBAHUE MOXKET CTaTh OCHOBOM IJISI OLICHKH 3(1)(1)6KTI/IBHOCTI/I
FOCYﬂapCTBeHHOfI MOAACPIKKHN MAJIOT'O U CPEAHETO OusHeca u KpCaTUBHBIX I/IH,HyCTpI/Iﬁ B 6y;[ymeM.
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