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THEORETICAL AND METHODOLOGICAL APPROACHES
FOR PRODUCT COMPETITIVENESS’ CONCEPT DISCLOSURE

The main goal of the research paper is to provide the most complete description for «product competitiveness»
term and develop methodological approaches for product competitiveness assessment, based on a study of world’s
economists’ scientific works. In the research process the theoretical and methodological model of the competitiveness’
fundamentals was developed. In the model the importance of relationship between product, economic sectors,
territorial areas competitiveness levels, that should be adequate to the requirements of global and national economy’s
development, resistant to external factors of world and local markets, was determined. Also, in order to evolve the
most complete description for the product competitiveness term, the systematic model that is based on the consumption
and economic indicators of the product was developed. The author's interpretation for the term «product
competitivenessy was provided in the article. Furthermore, the methodology for the product competitiveness
assessment was developed and the equation that is based on the product’s quality and price indicators was compiled
by the authors. In the end of the research paper the influence factors of product competitiveness were analyzed. It was
stated that enterprises have an opportunity to increase the level of competitiveness of its product through the effective
management of internal factors of influence, which often require investments and innovative changes.

This article will be interesting for scholars who investigate competitiveness term at different levels. The practical
significance of the work could be considered as useful teaching material in the study process and in the process of
product competitiveness assessment and strategic planning of enterprise’s activity.

Keywords: competition, competitiveness, price, quality, production costs, unit costs, sales costs, indirect taxes,
profitability, investment, innovation.
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Introduction. In the conditions of countries’ open market economies, as well as their dynamic
development markets, the problem of forming a stable competitiveness of goods, enterprises and the
country as a whole has become particularly relevant. The main reasons are that the issues of growing
volatility of the economic sector and the lack of theoretical and methodological approaches to revealing the
main aspects of creating and developing competitive advantages remain unresolved.

The research paper’s main goal is to provide the most complete description of «product
competitiveness» term and develop methodology of product competitiveness’ assessment based on a study
of domestic and foreign economists’ scientific works, who represents various areas of economic thought.
In order to achieve the mentioned goal, the authors highlighted the several tasks, such as:

- to develop theoretical and methodological model of the competitiveness’ fundamentals;

- to elaborate the systematic model of the product competitiveness;

- to enhance the methodology and to compile the equation for the product competitiveness assessment;

- to analyze the influence factors of product competitiveness.

The research results given in this article can be used as material for studying the theoretical background
of competition and competitiveness.

Material and methods. The methodological basis of the research paper was the modern theory of the
competitiveness of product, enterprises and industries. As the main research methods were used: dialectical,
analytical and synthetic methods. The competitiveness of product was considered from the standpoint of
subjective and objective points of view, as the degree of compliance of product to similar products on the
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market based on an assessment of its characteristics in accordance with the requirements of consumers and
the market, as well as the process of an enterprise's actions to ensure and achieve compliance of products
with these characteristics, taking into account all factors of the market environment.

Literature review. In the world science there are a large number of research papers devoted to product
competitiveness study. The researchers’ scientific views are focused on the conceptual apparatus, external
and internal factors of influence, the methodology for assessing the competitiveness of product. According
to A. Dresch, D. Collatto and et al. competitiveness is presented as an opportunity (potential ability) of
market entities and objects to outperform competitors in the current market conditions [1]. Whereas by
other group of researchers (F. Chen, Y. Wei and et al.) competitiveness is considered as a process of the
market entity’s actions in terms of its compliance or compliance of the object (product) with the level of
competition in the market [2].

As stated by American economists G. Armstrong and F. Kotler the actions of market subjects in
relation to competitiveness must constantly be in manageable conditions. The main subjects of
competitiveness should be considered as: manufacturers or enterprises, consumers, investors and the state.
The whole actions of competitiveness subjects are focused on the objects of competitiveness such as:
product and service [3]. The issue of ensuring the competitiveness of product on the example of the food
industry was studied by Kazakh scientists such as A. Rasulova, S. Bolatkyzy and et al. They noted the need
to create a system for monitoring the level of product competitiveness that would meet all the necessary
requirements of national and international quality standards [4]. As we can see, there has been much
speculation among researchers on a more precise definition of competitiveness. Thus, it is relevant to
consider the criteria for highlighting competitiveness in the context of a product, enterprise, industry and
the economic system as a whole.

Main part. The business communications in the market economy can be conditionally subdivided into
three levels: micro-level (products and enterprises) — characteristics that reflect the quality and prices of
products; meso-level (economic sectors) — characteristics that ensure a sustainable improvement in the
indicators of the efficiency of using the existing production resources of industries; macro-level (countries) —
characteristics that reflect the general state of economic systems, their balance, investment climate [5].

The product competitiveness is the fundamental basis for the competitiveness of manufacture and
national competitiveness. Nevertheless, in reverse order, the economic system’s organization at the national
level and the production economy’s organizational level determine product competitiveness, that is shown
in Figure 1.
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Figure 1. The fundamentals of competitiveness*
* Compiled by the authors according to the source [1-3]

Country and its economic sectors’ competitiveness, emerging at macro and meso levels of competitive
relations, ultimately depend on the ability of specific producers to manufacture competitive product at
micro level. But, on the other hand, the release of competitive product can be carried out in conditions
created for producers in the industry and in the country as a whole. Thus, the competitiveness of objects of
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each lower level is a factor of the competitiveness of objects of all higher levels. In turn, the objects of
higher levels create conditions that ensure the competitiveness of objects at the lower levels.

Studying the theoretical essence and components of product competitiveness, it is possible to establish that
there are two main tools for ensuring product’s competitiveness: quality and price. The product competitiveness’s
concept can be presented systematically in the following diagram in accordance with Figure 2.
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Figure 2. Product competitiveness as a market phenomenon*
* Compiled by the authors according to the source [5, 6]

The main product criteria that determine its competitiveness are the following: a set of consumption
indicators that form product’s quality and a set of economic indicators that form the product’s price. In turn,
consumption indicators of product are usually considered as «hard» and «soft» indicators. Hard indicators of
product quality are systematized in two areas: technical and normative indicators. The aesthetic (color, design,
packaging) and psychological (prestige, attractiveness, accessibility) features are referred to soft indicators of
the product. The economic indicators that determine the competitiveness of products include all the resulting
pricing factors: production cost, unit costs, product profitability, product sales costs, profit [6].

Thus, in our view, the description of the term product competitiveness presented in the modern theory
should be supplemented with the author's definitions:

- the competitiveness of product is the degree of conformity of product to similar products on the
market based on the assessment of its characteristics in accordance with the requirements of consumers;

- the competitiveness of product is the process of the enterprise's actions to ensure the achievement of
the degree of conformity of the manufactured product to the characteristics, in accordance with the market
requirements.

The resulting aspects of the objectivity and subjectivity of quality is the fact that objectivity forms a
conditional static quality, and subjectivity makes quality a dynamic value. As a general consequence,
product quality, as a complex indicator, is always dynamic. Taking into account the latter, quality, as a
certain quantity, can be represented by the following equation:

Qp=2XIrn+21ap, (1)
It N — const.
Qp — quality of the product;

It N — technical and normative indicators;
I5 p — aesthetic and psychological indicators.

Note — Compiled by the authors according to source [5]
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In the pricing system, all components of the price are dynamic. Price as an indicator of measuring the
cost of product can be calculated by the following equation:

Po=YIpc+2XIp+ 2, 2

Pp — price of the product;

Ipc — indicators of production costs;

Ip — indicators of profitability of production and sales;
[}t — indicators of indirect taxes.

Note — Compiled by the authors according to source [5]

The product price, as a resulting indicator, when compared with indicators of product quality, can be
estimated in conditional indicators (points, expert assessments). Based on the equations describing the product’s
quality and price, it is possible to present an equation that describes the competitiveness of product:

Cp=Xlrn+XIap+XIpc+2X1p + X iy, (3)

Cp — competitiveness of the product.
Note — Compiled by the authors

The equation describing the competitiveness of product indicates that competitiveness is a dynamic
value and can have a different measurable degree.

The competitiveness of products depends on the factors of influence, which in classical economic
theory are divided into external (macro and micro-environment) and internal environmental factors.

Within the framework of the macro environment, competitiveness is influenced by such factors as the
international environment, the functioning of the political and economic system of the state, the socio-
demographic environment. Factors of the international environment are characterized by general trends in
the state’s economy and development of the world economy, global market conditions, prices for strategic
resources, science, scientific and technological progress, innovations, migration flows of human resources,
economic and diplomatic relations between countries. All external factors of the macro environment are
beyond the capabilities of modern enterprises to directly influence and manage them, but they are should
be taken into account in the policy development for the competitiveness of manufactured products.
Meanwhile, micro-environment factors such as resource providers, service providers, competitors and
consumers can be controlled by enterprise in order to find the optimal balance of cooperation with them
and achieve a high superiority over competitors.

In the system of factors affecting the competitiveness of product, internal environmental factors, such
as the enterprise’s management system, resource potential and resulting production parameters, also play
an important role. The leading fundamental basis for the competitiveness of the company's product is
formed at the stage of formation and subsequent development of the management system, within which
both the quality policy and the pricing policy are formed and developed.

Conclusion. The conducted research on the study of theoretical and methodological aspects of product
competitiveness allowed the authors to develop the model of «the fundamentals of competitivenessy. In the
model product competitiveness is interpreted according to the system of production economy’s
organizational level. It is mentioned that product competitiveness determines higher hierarchies’ systems
competitiveness. Thus, product competitiveness obtains paramount importance in the economic system,
along with other objects of the competitiveness.

The product competitiveness concept was analyzed as a market phenomenon and taking into account
the objective and subjective signs of the product, the authors’ interpretation was provided to the investigated
term. For evaluation of the product competitiveness level, an equation, that is based on economic and
consumption indicators of the product, was compiled by the authors.

Under the influence of external environmental factors and the prevailing factors of the internal
environment, enterprises develop a set of measures to increase the product competitiveness that cover
organizational and investment decisions for the medium-term or strategic periods. Thus, the development
of the methodological bases to determine investment volume and its use effectiveness, as well as the
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development of organizational and economic mechanisms to increase ptoduct competitiveness can be
considered as relevant areas for further research.
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Erunoaesa A.E., Kapunosa A.T., AzpuikanoBa C.A., Mosgakenona E.K.

OHIMHIH BOCEKETE KABUIETTIVIIK ¥YFBIMBIHBIH MOHIH ALY JAFBI
TEOPHUSAJIBIK-9JICHAMAUJIBIK TOCLJIIEP

AHaaTna

3epTTey )KYMBICBIHBIH HET13Ti MaKCcaThl — «OHIMHIH 0oceKere KaOlIeTTUIIr TEPMUHIHIH TOJBIK aHBIKTaMaChIH
Oepy JKoHE oJieM SKOHOMHCTEDIHIH FBIJIBIMM €HOEKTEpiH 3epTTey Heri3iHie ©HIMHIH Oacekere KaOUICTTLNIrH
OarayayIblH OJICTEMENIK TOCULAEpIH >KeTinuipy. 3eprrey mnponecinae Oacekere KaOUICTTUNIK Heri3AepiHiy
TEOPUSIIBIK-OIICTEMENTIK MOJICNI d3ipJIeHAl. OJIEMIIK OHE YITTHIK 3KOHOMHKAHBIH JaMy TallalTapblHA COHKEC
KENeTiH, IYHUEXKY3UNK MOHE >KePriUTKTI HapBIKTBIH CBHIPTKBI (haKTopiiapblHa Te3iMIi OoJIaThIH ©HIMHIH,
SKOHOMHMKAJIBIK CEKTOPJIAPJABIH KOHE OHIpJiepAiH Oocekere KaOiNeTTUTK IeHrenepi apachblHIarbl OalIaHBICTHIH
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MaHBI3ABUTBIFBI aHBIKTAAbI. COHIal-ak, Makainana «oHIMHIH Oocekere KaOiIEeTTUIIr» TEPMUHIHE TOJBIK aHbIKTaMa
Oepy MakcaThIHIIa OHIMHIH TYTBHIHYIIBUIBIK XOHE IKOHOMHKAIBIK KOPCETKIIITEepiHE HETI3AENTeH JKyHem MoJeni
KYPacTBIPBUIBII, 3€PTTEJIETIH TEPMUHIEe aBTOPJBIK aHbIKTaMa Oepinmi. Makana aBTopsapbl ©HIMHIH 0Oacekere
KaOUIeTTUIIriH Oaranay oliCTEMECIH JKETUIIIPIN, OHIMHIH cama jkKoHe Oara KOpCETKIIITEpiHe HEri3/ieireH TeHACY
KYpacThIpJibl. 3epTTey KYMBICBIHBIH COHBIHIA OHIMHIH Oacekere KabineTTulirine acep ety (GakTopiap TajllaH/bl.
KacinopbIHHBIH MHBECTUIMSI MEH WHHOBALMSIIBIK ©3repicTepli KaKeT eTeTiH ilIKi acep eTy (aKkTopiapblH THIMII
Oackapy apKblibl ©3 OHIMIHIH 0acekere KablIeTTIIiK JeHIeliH apTThIpyFa MYMKIH/IIT Oap eKeHAIrT TYXKbIPBIMAAIIBL.

By makana 6ocekere KaOIETTIIK TEPMHUHIH SPTYpJIi ICHIeH/Ie 3ePTTEUTIH FanbIMAAp YIIIH KbI3BIKTHI OOIabl.
JKYMBICTBIH TPaKTHKAIBIK MaHBI3IBIIBIFEl 3€PTTEY HOTYDKEICPIH OKY IMpPOILECiHAe, COHJai-ak ©HIMHIH Odcekere
KaOiJeTTUTiriH Oaranay jKOHE KOCIMOPHIH KBI3METIH CTPATETHSUIBIK JKOCIapiay YIIiH KOJJIaHy MYMKIHIITiMEH
afiKbIHAAJIagbl.

Erunotaesa A.E., Kapunosa A.T., AzpuikanoBa C.A., Moanakenosa E.K.

TEOPETUKO-METOJOJOTNTYECKHUE ITOAXOAbI
K PACKPBITHUIO NOHATHUA KOHKYPEHTOCHHOCOBHOCTH IMTPOAYKIIUN

AHHOTAIINA

OcHOBHas IeNb MCCIEJOBAaHUS — NaTh HanOoOJee MOJIHOE OIpeNelieHHe TMOHATHIO «KOHKYPEHTOCIIOCOOHOCTD
TOBapa» M yCOBEPIICHCTBOBATH METOI0JIOTHIECKUE TIOAXOBI K OI[EHKE KOHKYPEHTOCTIOCOOHOCTH TOBapa Ha OCHOBE
W3ydeHHsT HAyYHBIX TPYAOB SKOHOMHCTOB Mupa. B mpormecce mcciemoBanust Oblia pazpaboTaHa TEOPETHKO-
METOAOJIOTHYECKass MOJeNb (yHAaMEHTAJIbHBIX OCHOB KOHKYPEHTOCIIOCOOHOCTH. BakHOoe 3HaueHHe HuMeeT
B3aMMOCBS3b MEXAY YPOBHSMH KOHKYPEHTOCIIOCOOHOCTH TMPOAYKIIHH, OTpaciieil SJKOHOMHUKH W TEPPUTOPHAIBEHBIX
obmnacTeid, OTBeYAIOMMX TPEOOBAHUSIM MHUPOBOHM W HAIIMOHAIBHON YKOHOMWKH, YCTOWYMBBIX K BHEITHUM (hakTopam
MI00ANTBEHOTO M JIOKAJThHOTO PBIHKOB. Tarke B LENSIX MPEIOCTABICHHUS HAUOOJICE MOJIHOTO ONpPECIICHUS TEPMUHA
«KOHKYPEHTOCIIOCOOHOCTh TOBapa» B CTaThe ObLIA pa3paboTaHa CHCTEMAaTHYeCKas MOJE]Ib, OCHOBaHHAas Ha
MOTPEOMTEIBCKIX U YKOHOMHYCCKHX IMOKa3aTessIX TOBapa, W JaHa aBTOPCKAas TPAKTOBKA MCCIEIyeMOro TEPMHHA.
ABTOpaMy CTaThU YCOBEPIICHCTBOBAHA METOJOJOTHS OLEHKH KOHKYPEHTOCIIOCOOHOCTH MPOIYKIIMU M COCTaBJICHO
ypaBHCHHE, OCHOBAaHHOC Ha KAYCCTBEHHBIX M IICHOBBIX MTOKA3aTEIISIX MPOAYKIUH. B 3aBepiieHue uccieoBanus ObLTH
MpOAHATM3UPOBAaHEl (AKTOPHl BIUSHUS HA KOHKYPEHTOCHOCOOHOCTh MpOAyKIuu. KOHCTaTHPOBaHO, YTO
NPEINPHUSITHE WMEET BO3MOXKHOCTh TOBBICHTH YPOBEHB KOHKYPEHTOCIIOCOOHOCTH CBOEHW MPOAYKIMH 3a CUET
3¢ PeKTUBHOTO yNpaBieHUs BHYTPEHHUMH (DakTOpamMu BIHUSHUSA, KOTOpbIE 3a4acTyio TpeOyIOT WHBECTHIMHA H
WHHOBAIIMOHHBIX N3MCHEHUH.

JanHas cTaTes OyIeT HHTEpPECHA YUeHBIM, KOTOPBIE UCCIEIYIOT MMOHATHE KOHKYPEHTOCIIOCOOHOCTH Ha pa3HBIX
ypoBHsX. IIpakTHdeckyio 3HaAYMMOCTh PabOTHI MOXKHO PacCMaTpUBATh KaK MOJIE3HBIH METOIMYECKHA MaTepuan B
y4eOHOM TIpollecce, a TAaKKE B TPOIECCe OICHKH KOHKYPEHTOCIOCOOHOCTH MPOAYKIUH H CTPATETHYeCKOTO
TUIAHUPOBAHUS ACATCILHOCTH MPEIIPUATHUSL.

R

125



