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FORMATION  OF  THE  IMAGE  AND  ATTRACTIVENESS  OF  DOMESTIC
AND  INBOUND  TOURISM IN  KAZAKHSTAN

Annotation

The article discusses the main issues of the attractiveness of domestic and inbound tourism in the
Republic of Kazakhstan, where the main tourist product of Kazakhstan is a variety of natural resources,
historical and cultural heritage. The data of the Committee of the Republic of Kazakhstan on Statistics
were used to conduct a statistical method for studying the current state of domestic and inbound tourism
in the Republic of Kazakhstan.

Particular attention is paid to the importance of the development of domestic and inbound tourism
in the republic for the formation of the image and attractiveness for foreign tourists. The conducted
research in the field of improving the activities of domestic and inbound tourism made it possible to
substantiate the conclusions and propose some recommendations of an adapted nature.
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