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THE IMPACT OF THE HOTEL BUSINESS ON THE DIGITAL ECONOMY OF KAZAKHSTAN

The economic market is mainly influenced by the tourism and hospitality sector, contributing positively to the
economic advancement of numerous nations. Today, the demand for high-quality services from tourists is growing.
The prosperity of tourism requires both material and spiritual refreshment of visitors. In other words, these facilities
represent a complex of cultural, historical, etc. services, as well as provide high-quality modern hotel, dining and
transportation services that can meet all the needs of tourists.

This article investigates the influence of the hotel industry on the digital economy of Kazakhstan. Through a
comprehensive analysis, it examines how the integration of digital technologies has reshaped the hospitality landscape
in the country. The study identifies key trends, challenges, and opportunities arising from the intersection of the hotel
business and the digital economy. Furthermore, it determines the role of technology adoption, online platforms, and
digital marketing strategies in enhancing competitiveness within the sector. The article also sheds light on the socio-
economic implications, including employment generation, skill development, and innovation spurred by digitalization.
By analyzing empirical data and theoretical frameworks, this research contributes to a deeper understanding of the
evolving dynamics between the hotel business and the digital economy in Kazakhstan.
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UHOYCMPUSL, MYPUCMCKULL PIHOK, 20CIMUHUYHAS OEsIMeNbHOCNTb.

Introduction. Hospitality industry’s enterprises usually arise and built for various reasons. The
decision to open large hotels is usually associated with the high cost of land in urban areas, the expansion
of commercial services and connections, as well as the social status of specific types of housing structures.
An important factor is also the social impact of modern engineering and technical developments and the
latest technologies in hotel services.

The hotel business plays a pivotal role in the economic landscape of Kazakhstan, contributing
significantly to the country's growth and development. As one of the key sectors driving tourism and
hospitality, it serves as a vital engine for generating revenue, creating employment opportunities, and
fostering socio-economic prosperity. In recent years, the emergence of the digital economy has brought
about profound changes in various industries, including hospitality. The integration of digital technologies
has revolutionized the way hotels operate, interact with customers, and compete in the market [1].

This article aims to explore the impact of the hotel business on the digital economy of Kazakhstan. By
providing an overview of the influence of the hospitality sector on the country's economy, the authors
underscore the importance of this industry in driving economic growth and fostering regional development.
Furthermore, the article highlights the transformative effect of digitalization on the hotel business,
emphasizing the increasing need for modern technologies to meet evolving consumer demands and stay
competitive in the global marketplace [2].

While acknowledging the significance of this issue, the authors recognize the need for a more
comprehensive understanding of how the hotel industry's digital transformation intersects with
Kazakhstan's digital economy. Therefore, this study seeks to delve deeper into the dynamics between the
hotel business and the digital economy, examining the challenges and opportunities arising from this
convergence. By addressing this research gap, the article aims to provide valuable insights into the evolving
relationship between the hotel sector and the digital landscape in Kazakhstan, ultimately contributing to
informed decision-making and strategic planning in both academia and industry [3].

For decades, the tourism industry has been embracing technological and digital advancements, aiming
to become increasingly personalized, interconnected, responsive, and tailored to individual experiences.
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This evolution includes the integration of artificial intelligence (Al), robotics, cloning, 3D imaging and
processing, blockchain technology, digitally enhanced social interactions, and cloud-based storage,
replacing the cumbersome hardware of the past.

Anticipating the future, it's evident that technology will continue to profoundly impact service
industries, including tourism. Speculation and forecasts over recent decades have highlighted the
transformative potential of technological breakthroughs, indicating that the landscape of the tourism
business is poised for significant change in the coming years.

Literature review. The trend of digitalization, which has covered all sectors of the economy, has not
spared the tourism sector. The goal of digitalization in tourism is to render the tourism sector adaptable,
responsive to contemporary needs, and competitive in today's environment. By embracing digitalization, the
hospitality industry strives to deliver superior outcomes for customers and enhance profitability for travel
company owners. Consequently, examining the factors contributing to effective tourism development both
internationally and domestically across various historical periods, through the lens of this trend — quantitative
economics — emerges as one of the most pressing challenges of our time. In the work, the authors relied on
the work of foreign colleagues, studied: Borbasova Z.N., Ulakov S.N., Omarova A.S. [1], Gongalo Rodrigues
Bras [2], Stojanovi¢ 1., Puska A. and Selakovi¢ M. [3], Kim Yu.Yu., Sihimbaeva D.R. [4] and others, which
describes the conditions and priorities of hospitality industries in market conditions.

As part of the broader digitalization efforts, Kazakhstan has initiated the digital transformation of its
tourism sector. The «Digital Kazakhstan» state program was launched in December 2017 following the
adoption of Government Decree No. 827. This comprehensive program aims to enhance the quality of life for
every citizen through the integration of digital technologies. Furthermore, the study authors analyzed
statistical data from the Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the
Republic of Kazakhstan, as well as data from the analytical collection for 2022 specific to Kazakhstan [9].

Main part. So below we will consider the current trends in the formation and development of the hotel
business in Kazakhstan.

Based on the statistics, the count of public places in Kazakhstan in 2019 stood at 3,630, decreasing to
3,488 in 2020, then rising to 3,670 in 2021, and reaching 3,831 in 2022. The data indicates an 8.5% increase
in the number of such places in 2022 compared to the preceding year.
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Figure 1. Number of lodging facilities located in large cities*
* Compiled by the authors based on the source [9]

When examining the quantity of accommodation establishments in major cities like Astana, Almaty and
Shymkent, then we can see that in 2022 an increase was recorded (Figure 1). If we compare the number of
accommodating facilities in these three cities, then Almaty occupies a leading position [4]. For example, last
year there were 918 placements in Astana, 1509 in Almaty, and 585 in Shymkent. It is worth noting that
according to the latest statistics from 2022, this indicator increased by 9.5% compared to previous years.
Almaty continues to demonstrate good indicators in the number of placements from 2019 to 2022. As for
Astana, the statistics on the number of placements remains stable, and changes in this indicator are practically
not noticed. However, in 2022 there was an increase of 5%, reaching 886 placements (Figure 2).
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Figure 2. Number of lodging facilities by regions of Kazakhstan*
* Compiled by the authors based on the source [9]

On above-mentioned diagram, the highest indicators are presented in the regions of East Kazakhstan
and Almaty region [5]. In addition, these two regions are on the same level. In 2019, the East Kazakhstan
region surpassed the Almaty region by 6.8%, in 2020 — by 7.2%, in 2021 — by 8.9%, and in 2022 — by 9.5%.

If we compare the Akmola region and the Almaty region, then in 2022 the Almaty region showed an
increase of 9%. Akmola region in 2022 took the second place in terms of the number of placements after
East Kazakhstan (Figure 3).
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Figure 3. The number of visitors served at accommodation facilities

in Kazakhstan, in thousands of people*
* Compiled by the authors based on the source [9]

The statistics presented above illustrate the number of guests accommodated in lodging facilities in
Kazakhstan over the last five years. For the first time in 2018, in the months of January-March, the number
of visitors amounted to 968,015 people. In the months of January-June there were 1.3 million visitors, in
January-September about 1.9 million visitors, and in the last months of the year, in January-December, the
number of visitors amounted to 1.2 million people. In general, the largest number of visitors was registered
in the months of January-December in 2019 (Figure 4).
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Figure 4. Recommended daily hotel occupancy rate, %*
* Compiled by the authors based on the source [10]

The information provided indicates the percentage of occupancy of guest houses in Kazakhstan for the
past five years. If we start from 2018-2019, the leading indicator here shows the West Kazakhstan region
by 32.7%, the Karaganda region is 17% lower [6].

In 2020, the city of Shymkent accounted for 27.3%, and the Aktobe region 14.8%. The recommended
daily occupancy rate of hotels in three major cities of the Republic of Kazakhstan are 30% in Astana, 32%
in Almaty, and 31% in Shymkent [7].

If we compare the city of Astana with previous years, then in 2020, under the influence of pandemics,
it fell by 13.4%.

The global pandemic has greatly affected numerous sectors of the economy, including leading to the
largest global crisis affecting the tourism industry. According to the World Tourism Organization, 2020 was
one of the worst years for world tourism, with a 74% decrease in international travel compared to 2019 [8].
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Figure 5. Service provision levels in accommodation facilities in Kazakhstan*
* Compiled by the authors based on the source [10]

The volume of services provided in the settlements of the Republic of Kazakhstan, starting from 2018,
the volume of accommodation services provided was calculated without taking into account the services
provided in restaurants (Figure 5). Consider only the profit in the hotel business [9]. As widely recognized,
the lowest figure was documented in 2020, attributed to the decline caused by the pandemic. In contrast, in
2021, there was a substantial 59% increase compared to 2020. For instance, revenue in January-December
2020 amounted to 67 million tenge, whereas in 2021, it surged to 109 million tenge.

Conclusion. Now, analyzing the indicators of 2018 and of 2022, we can see that in January-March
2018, revenue amounted to 19 million tenge, in 2022 26 million tenge, which is 50.6% more. In January-
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March 2018, revenue amounted to 44 million tenge, in 2022-68 million tenge, which indicates an increase
of 1.5 times. In January-September 2018, revenue amounted to 79 million tenge, in 2022-129 million tenge,
which means it increased by 1.64 times. In January-December 2018, revenue amounted to 104 million
tenge, in 2022-140 million tenge, that is, 1.3 times [10].

An examination of the present condition of the hotel industry in the Republic of Kazakhstan suggests that
the sector anticipates significant growth and advancement. Nonetheless, efficient management, the adoption of
cutting-edge technologies within the local hotel sector, conducting market research on demand for hotel
services, and effective business operations are directly linked to the efficiency and profitability of enterprises.
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Owmaposa A.C., bop6acosa 3.H.
KA3AKCTAHJAFBI LIU®PJIbl SJKOHOMUKAFA KOHAK Y BUSHECIHIH OCEPI
AHaaTna

DKOHOMUKAJIBIK HAPBIKKA TYPHCTIK jKOHE KOHAKKAUIIBUIBIK CEKTOPBI OAChIM ocep eTelli, OVJI KONTEreH eNaepaiH
SKOHOMUKAJIBIK OCYiHE OH 9CEPiH THTI3y/le. ByTiHTi TaHIa TypHCTEp TaparbIiHAH KOFaphI Carajbl KbI3METTEPTe CYpaHbIC
apTein Keneni. Typu3MHIH OpKEHJEYi KeNyIIijaepai MaTepHaiblK JKaFbIHAH Ja, PyXaHH CEPriTyi e KaKeT eTeli.
Backama atfiTkanma, OyJ1 HeICaHAAp TYpUCTEPiH OapiblK KaXEeTTUTIKTEPiH KaHaFaTTaHIpIPa AAaThIH JKOFAPhI CaIlalibl,
3aMaHayd KOHAK Yi, TaMaKTaHy JKOHE KeJK KbI3METTEpiH YChIHYMEH KaTap, OJIapJblH MOJICHH, TapUXHU KOHE T.O.
KBI3METTEp KEIIeHi.

Byt makanana KoHaK yit mHAIycTpuschiHbIH KazakcTaHHBIH I(PIIBIK YIKOHOMHUKACKIHA dcepi 3epTreneai. O xaH-
JKAKTBI Ty apKbUIBI MUPPIBIK TEXHOIOTHSIAPIBIH WHTEIPALUICH! CIICTT KOHAKKAMIBUIBIK JTaHIIadTeIH Kauai
©3TePTKEHIH 3epTTeiii. 3epTTey KOHAK Vil OM3Heci MeH IU(PIBIK 3KOHOMHUKAHBIH KHUBUIBICYBIHAH TYBIHIAWTHIH HETi3r1
ypaicrepai, KMbIHABIKTap/Ibl )KOHE MYMKIHJIKTepAi aHblKTaiabl. COHBIMEH KaTap, OJl CEKTOpAarbkl Oacekere KabdiieT-
TUTIKTI apTTBHIPYJAFbl TEXHOJOTHSUIAPB KaOBUIIAybIH, OHJIANWH IUIaT(opMaIapIblH JKOHE LUQPIBIK MapKETUHT
CTpaTervsUIAPbIHBIH POJIIH aHBIKTaHIbl. Makanaia COHBIMEH Katap HupIaHIbIpy UTCPMENICHTIH )KYMBICIICH KAMTY/IBI,
OUTIKTUTIKTI apTTBIPYAbI ’KOHE HHHOBAIMSIIAPABI KOCA alFaHa, dJICyMETTIK-O9KOHOMHUKAIIBIK caliaapiap Ja TalIaHFaH.
OMITUPUKAJIBIK, ASPEKTEep MEH TEOPHSUTBIK HETI3NEep I Tayaay apKeuibl Oyt 3epTTey KazakcTaHmarsl KOHAK Yii Ou3Heci
MeH HUQPIIBIK SIKOHOMHKA apaChIH/AFbl AaMBbIIl KeJie )KaTKaH AMHAMHUKACHIH TEPEHIPEK TYCIHYTe bIKIA eTe/Ii.

Owmaposa A.C., bop6acosa 3.H.
BJIUSHUE TOCTUHUYHOI'O BU3HECA HA IU®POBYIO DKOHOMUKY KA3AXCTAHA
AHHOTANNA

Ha sxoHOMU4ECKH pHIHOK MPEUMYILECTBEHHO BIMSIET CEKTOP TYpU3Ma U FOCTEIPUUMCTBA, UTO MOJIOKUTEIHHO
CKa3pIBaeTCsA HAa HKOHOMHYECKOM pocTe MHOTHX cTpaH. CeromHs CIpoc Ha KadeCTBEHHBIE YCIYTH CO CTOPOHBI
TypucTOB pacteT. IIponBeranne TyprusMa TpedyeT Kak MaTepHaIbHOTO, TaK U JyXOBHOT'O OCBEXEHHS MOCETHTEIEH.
Jpyrumu cioBamH, 3TH 00BEKTHI MIPEACTABISAIOT COOOH KOMIUIEKC KYIBTYPHBIX, ICTOPUYECKHX U T. J. YCIIYT, a TAKKe
MIPEIOCTABIIIOT BEICOKOKAYECTBEHHBIE COBPEMEHHBIE TOCTHHUYHEIC, 00€CHHBIE U TPAHCIIOPTHBIE YCIYTH, KOTOPEIC
MOTYT yJOBJIETBOPUTH BCE MOTPEOHOCTH TypPHUCTOB.

B a10i1 cTaThe nccieayeTcs BIUsSHIE TOCTHHUYHON HHIyCcTprH Ha ITudpoByIo skoHOMUKY Kazaxcrana. Ha ocHoBe
BCECTOPOHHETO aHAJIM3a PAcCMATPUBACTCS, KaK WHTCTpanusl IU(POBBIX TEXHOJOTMH W3MEHWIA JaHAMA(T TOCTHU-
HUYHOTO OW3HEca B CTpaHe. B mcciieoBaHum ONpeeNcHbl KIKUYCBBIC TCHICHIUH, TIPOOJIECMBI U BO3MOXKHOCTH, BO3-
HUKAIOIIUE HA CTHIKC TOCTHHUYHOIO Om3Heca M IM(POBON 3KOHOMHUKH. Kpome TOro, B HEM OIpEIesieTcs pPOib
BHEJIPCHUsI TEXHOJIOTHH, OHJIaWH-TUIaTGOpM ¥ cTpareruii 1U(POBOro MAapKETUHra B MOBBIIMICHHH KOHKYPEHTOCIO-
cobroctu otpaciu. CTaThsl TAKKE MPOJIMBACT CBET HA COIMAILHO-3KOHOMHYECKUE MOCIICACTBU, BKIIIOYAs CO3IaHUC
paboYmMx MECT, MOBBIMICHUE KBATU(PHKAIUA W WHHOBALWH, CTUMYJIHPYEMbIC IH(POBU3ALUCH. AHATH3UPYS IMIIH-
pUYECKHe JaHHBIE M TEOPETHUECKHE OCHOBBI, 3TO HCCIEIOBAaHHME CHOCOOCTByeT Ooiyee TiryOOKOMY HMOHHUMAaHHIO
JTMHAMUKH Pa3BUTHA TOCTHHUYHOTO OM3Heca u ¢ poBoii SkoHOMUKH B Kazaxcrane.
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